
We are committed to fostering young talent and 
promoting further education – we want everyo-
ne to be able to develop personally and profes-
sionally.

We believe that our business activities must not 
only follow economic objectives, but also make 
a positive contribution to the protection of re-
sources and the environment.

We continuously review the impact of our work 
on the environment, and minimise our use of 
resources.
For example, we no longer use the option of 
flight for domestic travel, and offset the emissi-
ons of all work-related travel.

As individuals and as a company, we want to 
actively shape society and develop it for the 
better.
We always support charitable initiatives with 
our know-how and our work because we are 
convinced that we have an obligation to active-
ly help shape our society.
In addition, we are always developing projects 
on our own initiative, simply because we are 
convinced of their importance.

We are not moralists. But we have our princip-
les. They include not working for certain indus-
tries, such as the tobacco and arms industries, 
or for entities characterised by anti-democratic 
or inhuman views.

We believe that, as a company, we bear a tre-
mendous responsibility – for the everyday lives 
and well-being of everyone who works with us, 
for society and for the environment.

1Who we are –  
the mission  
statement

facts and fiction 1

At facts and fiction, we design, form and 
realise museums and  exhibitions, show-
rooms, events and roadshows, as well 
as exhibits, films, interactive media and 
campaigns.
Analogue and digital.

We introduce ideas and themes to the space 
they deserve, and create fascinating and  
meaningful experiences for a wide audience. 
We establish interaction, create proximity, 
identification and understanding. We connect 
people – with know-how and passion.

We see ourselves as a team that brings toge-
ther (and combines) the individual skills and 
perspectives of everyone involved, all geared 
towards achieving results of the highest qua-
lity, and results that none of us could achieve 
alone. 

We are aware that work is not everything.  
We pay close attention to striking the right 
work-life balance, and allow our colleagues a 
great deal of individual freedom in organising 
their work. In consultation with the team and 
taking into account mutual agreements, each 
person decides for him- or herself when and 
where to work. 

We treat each other with respect and stand  
up for each other. We maintain an open and 
trusting relationship, act fairly and reliably,  
and work together for the success of a project 
and the entire team.



Wir respektieren stets die nationalen Gesetze. 
We always respect national laws.

We provide clear and direct information about 
our business affairs at all times, in accordance 
with local rules.

We are committed to hiring and promoting 
employees based on their qualifications and 
merits – without discrimination and regardless 
of gender identity, origin, skin colour, religion, 
sexual orientation, age or disability.

We do not tolerate sexual harassment, discrimi-
nation or offensive behaviour in the workplace, 
including belittling individuals in either word or 
deed,
the displaying (or distribution) of offensive ma-
terial or the possession or use of weapons on 
the premises of facts and fiction GmbH and its 
customers.

We do not use, possess or distribute illegal 
drugs, and are not under the influence of  
drugs or alcohol in the workplace. 

We treat all business information about the 
agency or its clients as confidential. In parti-
cular, any form of insider trading is expressly 
prohibited; confidential information may not  
be used for personal gain.
We do not knowingly work on projects that  
contain statements, innuendos or images that 
may offend the public‘s sense of decency,  
and we give due consideration to the impact  
of our projects on all groups in society.

We do not engage, either directly or indirect-
ly, in activities that compete with those of the 
agency or our obligations to it.

We do not offer any personal incentives to se-
cure a deal. This does not include reasonable 
hospitality or occasional gifts of small value,  
as long as they are not excluded by the client‘s 
code of conduct.

We do not accept goods or services from sup-
pliers, potential suppliers or other third parties 
for personal gain.

We exclude conflicts of interest that are per-
sonal or family-related with our suppliers and 
other third parties.

We do not provide any business services or 
materials to politicians, political parties or 
groups at below market rates without prior writ-
ten approval from the faf Board, and we com-
ply with all relevant local laws and regulations 
and, where necessary, international laws, such 
as the US Foreign Corrupt Practices Act.

2How we work – the 
Code of Conduct
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facts and fiction works in Germany and 
throughout the world in many different 
markets and countries.
The shareholders, executive manage-
ment and all colleagues of facts and fic-
tion have committed themselves to the 
following Code of Conduct.



Environment
We minimise the impact of our actions on the 
environment – including with regard to our 
entire value chain, all service providers and 
partners. This means, in particular:  
       / Transport
       / Energy consumption
       / Consumption of other resources

We are committed to the principles of the cir-
cular economy and implement them wherever 
possible.

Social investment
We regularly participate in charitable projects 
with our labour and/or financial resources. Our 
employees are also encouraged
       /  to carry out pro bono assignments  

for non-profit organisations that tackle 
social and environmental issues.

       /  to make appropriate financial and  
other contributions to social and  
environmental organisations.

Interaction with each other
We select and promote our employees on  
the basis of qualifications and merit, without  
discrimination or consideration of origin, reli-
gion, nationality, skin colour, gender identity, 
sexual orientation, age or disability.

We provide a safe and civilised working en-
vironment where sexual harassment or other 
hurtful and/or discriminatory behaviour is not 
tolerated.

Geschäftsbeziehungen
In allen unseren Geschäftsbeziehungen 
agieren wir offen, ehrlich und transparent  
und nehmen keine Bestechung oder  
Anreize irgendwelcher Art an.

Business relations
In all our business relations, we act openly, 
honestly and transparently, and do not  
accept bribery or inducements of any kind.

Marketing ethics
We comply with applicable legal regulations 
and self-regulatory codes of conduct in the 
countries in which we operate.
We do not knowingly create materials that 
contain statements, suggestions or images 
that offend common decency, and we give 
due consideration to the impact of our work 
on minorities in society, whether that minority 
is based on origin, religion, nationality, colour, 
gender identity, sexual orientation, age or 
disability. We do not carry out work that aims 
to mislead; this includes social, environmental 
and human rights concerns.

Human rights
We comply with the principles set out in the 
United Nations Declaration of Human Rights 
and the fundamental conventions of the Inter-
national Labour Organisation concerning core 
working conditions.
We support the right of our workers and their 
families to basic human rights, which includes 
the right to unionise, the right to fair working 
conditions, freedom of opinion and expression, 
and freedom from forced labour or child labour.

3How we do business – 
Corporate responsibility
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We believe that our business activities 
must not only follow economic objec-
tives, but also make a positive contri-
bution to the common good and to the 
protection of resources and the environ-
ment.


